In the ever-evolving landscape of the real estate market, one demographic group stands out
for its unique preferences, behaviors, and influences: Generation Z. Born roughly between
the mid-1990s and the early 2010s, Gen Z is now entering adulthood and beginning to make
significant waves in various industries, including real estate. As realtors, understanding and
adapting to the preferences and needs of this generation is crucial for staying relevant and
successful in the market.

1. Tech-Savvy and Digitally Native

Gen Z is the first generation to grow up entirely in the digital age, surrounded by
smartphones, social media, and instant access to information. As a result, they are
exceptionally tech-savvy and reliant on digital platforms for everything from communication
to decision-making. For realtors, this means shifting focus towards online marketing, virtual
tours, and easy-to-use mobile apps. Gen Z buyers are more likely to research properties
online extensively before ever setting foot inside a home, and they expect seamless digital
experiences throughout the buying process. That said, it’s important to remember that
consumers and agents themselves value digital and data safety and privacy, as detailed in a
new report from Checkr. So, keep this is mind as you elevate your digital strategy and data
utilization.

2. Urbanization and Accessibility

Contrary to previous generations, who often sought suburban homes for space and
tranquility, many Gen Z individuals are gravitating towards urban centers. This preference
is driven by factors such as convenience, access to amenities, and a desire for a more
connected lifestyle. As realtors, understanding the appeal of urban living and being
knowledgeable about city neighborhoods, public transportation options, and walkability
scores is essential for effectively catering to Gen Z clients.


https://www.bloomberg.com/news/articles/2024-01-05/gen-z-realtors-turn-to-social-media-to-break-into-hard-housing-market
https://checkr.com/resources/articles/state-of-digital-privacy-and-safety-2024
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3. Sustainability and Eco-Friendly Features

Gen Z is notably environmentally conscious and values sustainability in all aspects of life,
including their housing choices. As such, eco-friendly features such as energy-efficient
appliances, solar panels, and sustainable building materials are increasingly important
considerations for this generation when purchasing a home. Realtors who can highlight
these features and advocate for environmentally friendly properties stand to attract more
Gen Z buyers.

4. Flexibility and Adaptability

The traditional model of homeownership may not appeal to Gen Z as much as it did to
previous generations. Many young adults in this demographic value flexibility and mobility,
preferring to rent or live in multifamily dwellings rather than committing to a single-family
home. Additionally, Gen Zers are exploring new locations as detailed in Checkr’s new
report. As realtors, offering a range of housing options, including rentals, condos, and co-



https://www.nar.realtor/magazine/broker-news/network/the-next-generation-of-home-buyers
https://checkr.com/resources/articles/best-cities-for-gen-z-workers
https://checkr.com/resources/articles/best-cities-for-gen-z-workers

living spaces, can help meet the diverse needs of Gen Z clients.

5. Inclusive and Diverse Communities

Diversity and inclusivity are core values for Gen Z, and they seek communities that reflect
these principles. Realtors who prioritize showcasing diverse neighborhoods, cultural
amenities, and inclusive spaces are likely to resonate with Gen Z buyers. Additionally, being
culturally competent and understanding the unique needs of diverse populations can help
realtors build trust and rapport with clients from this generation.



6. Influence of Social Media and Peer Recommendations

Social media plays a significant role in the decision-making process of Gen Z individuals.
They are more likely to trust peer recommendations and seek out authentic, user-generated
content when researching products or services, including real estate. Realtors who leverage
social media platforms to showcase properties, share client testimonials, and engage with
their audience in meaningful ways can effectively capture the attention and interest of Gen
Z buyers.

In conclusion, Gen Z is poised to have a profound impact on the real estate market,
reshaping industry norms and preferences in the process. Realtors who adapt to the unique
needs and preferences of this generation, embracing technology, sustainability,
urbanization, inclusivity, and flexibility, stand to thrive in the evolving landscape of real
estate. By understanding and catering to the values and priorities of Gen Z, realtors can
build lasting relationships and position themselves for success in the years to come.



